Understanding who engages in parenting education programs and by which modes of delivery (e.g., inperson, online) allows providers to tailor programs to have the greatest impact on families. This study examined the associations between military parent demographics and both online and in-person engagement in the After Deployment, Adaptive Parenting Tools (ADAPT) program. Results suggest parent demographic characteristics may be related to different preferred modes of delivery.
LIMITATIONS
Parents were offered in-person sessions with supplementary online modules post-session, not allowing for an equal comparison of engagement in randomly-assigned modes of delivery. Engagement in online modules was measured by whether a parent clicked on the module, which does not capture completion of the module or time spent on the material. Parents were categorized into five groups by high and low online and in-person engagement, resulting in somewhat muddled interpretations of results.
AVENUES FOR FUTURE RESEARCH

Future research could:
Explore the effects of parental psychological factors (e.g., motivation, self-efficacy) on engagement Determine whether online-only options increase participation of military parents who may not otherwise participate due to accessibility concerns (e.g., transportation, childcare) Examine military parent program engagement both when parents are randomly-assigned to delivery modes and when parents choose their preferred delivery mode 
ASSESSING RESEARCH THAT WORKS
